Marlboro 28 BPONDS UEEE &) 1 kindosat
E TOP 10 BRANDS E 3 , BIGGEST

BRANDZ * . CATEGDRY

TS I®BCA 2 Reancen 3 @TEKOMSE 4 mangin 5B 6 Gmaatari  TXSBNI g g o g

u

asuhyy
-

T

¥ | ] 2 3 4 5 6 2 8 9 10

N US$9.918 Mil. i i US $6,153 Mil. US $5,882 Mil. US$2,145 Mil. US$2,042 Mil. US$1,939 Mil. US$1,767 Mil. US$1,669 Mil.
mdadonesian $ i US $8,285 Mil. US $6,373 Mil. $ i $ i $ i 4 i $ i $ $ i

BRANDS 2015 ' BCA Reancer wOTELKOMSEL oo E{g GM ATAHARI % BN I ~Marlb0r0 I‘IlI.lI.

6 Jueposda 8

>
¥aoy
o=

Banks comprise 24 percent of the

i PermataBank"’ 48 Bank @ﬂ'ﬂ B b

Airlines | . ]'. Z,_ s .<..1?‘.} ........ Entertainment FMCG BRANDS LEAD BRAND CDNTRIBUTION total number of brands in the Top 50 o
:I :I LBrand "7 AR TOTAL VALUE OF BRANDZ™ TOP 50 " R "N
o* . e top names in the ranking for Brand Contribution are a
CATEGORIES Soft Drinks _.". o I' E,'::dcm MUST VALUABLE INDUNESIAN BRANDS led by r’:ousehold names in f?)od drink and personal care. § m
2 Brands @
13% (EeeeE ';eBl;cr:::jr: Providers . %p- T =
: o o R
U S B i lli on m 31”10& Rmsm Garuda Indones! 4, @
Retail . .. .. . ] 5 v m 5 5 5 US$5.882MiL. ’ g‘
4 Brands 5% UsSHozMi. ~ ssiow.  Pepsodernt US$354 i, 5 g ; 3
........... Foods Dairy ; \ Oz | B
X 4 Brands ) 5 > / USS1.767Mil /.é / =
é Pem';aég:;: ......... 5% SSLIThL s A CIPUTRA l' 2
a llI USS267MiL o
‘ 3 ‘ / o ussanmi 4 L
" DRIVES SUCCESS o Rt RS “
Brand Contribution (BC) mea ace of brand al earnings, ona1-to-5 scale, 5 highest g i5
> 23% B ;%?::g: The top six brands indexed according HUGE DIGI‘I’AL PU‘I‘ENTIAL As 2
< i hat they " o = t Rt TIORT g
e o r o ecfaentsocre. BRICKS-AND-MORTAR RETAILERS INTERNET PENETRATION GF >
5“ Sestrndscos MAKE STRONG SHOWING -
i § 139 Internet Penetration
w2 Garuda Indonesia 291 2
Real Estate . ., 5% | 5
8 Brands = - 3
e 120 —
= 26 e
mandir 19 ACE
N mg él - $312\3 h{dil_ | US $398 Mil 2014 2015 (est) Z E
[ HEF . e ¢ Brand Value.z . 5
% o @ 3
é 43% L 12 Brands ‘.. TELKOMSEL 1 1 6 23 Eg‘:er:gzg:‘e )
£ - =
Download the Mobile app W 116 @ MATAB!jyﬁ!SR!
< Wiww.brandz.com/mobile The average innovation score for brands lésraszc;"\./imlé élrsailv:ié\l/a'ﬂll-e 1~
in the Indonesian Top 50 is 103.
ommi % of Total Value of BrandZ™ Top 50
Most Valuable Indonesian Brands | Compiled by GroupM, Historic sources; eMarketer,
omml Methodology and valuation by > Portio Research, comScore, Akarmai E
‘é‘ & MillwardBrown Download the full report at www.brandz.com g w
2 - — : :
= 4 BANkMEﬂA ) mamBNIAGA ) @ 3% ml& % ?ﬁx':’é'rnﬁom U \Tﬁt—?' B @ k7] C/t\':a 3 SUnS|Ik 30 #&95 2 OLIPPO 1B tﬁ’i’ONDOK INDAH  §



http://www.brandz.com
http://www.wpp.com
http://www.millwardbrown.com
http://www.davidroth.com



